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PLUS: fresh fiction from michael kun •  new food for foodies: specialty salts • mario livio on the final frontier
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E D I T E D  B Y  E L I Z A B E T H  A .  E V I T T S  A N D  J O A N  J A C O B S O N

P H O T O G R A P H Y  B Y  J O H N  D E A N

R E S E A R C H  A N D  W R I T I N G  B Y  M A R I A  B L A C K B U R N ,  H E A T H E R  D E W A R ,  

W I L L I A M  J .  E V I T T S ,  A N N E  H A D D A D ,  C A T E  H A N ,  A L I C E  O C K L E S H A W ,  

S T A C E Y  S E L T Z E R ,  A N D  J A S O N  T I N N E Y

Globalization is changing the American city. From industry to innovation, culture to 

commerce, this new world economy is affecting nearly every aspect of our lives. The world, 

explains New York Times journalist Thomas L. Friedman, is now fl at. 

     What does this mean for Baltimore? The most important factor for the future success of 

the city may well be our ability to build local talent. Fostering and retaining talented peo-

ple—from innovators capable of solving complex issues to individuals stepping into their 

communities to fi ll a void—is paramount. “You can fl ourish in this fl at world,” Friedman 

writes in The World Is Flat: A Brief History of the Twenty-First Century, “but it does take the 

right imagination and the right motivation.” Here is a look at some of the people, innova-

tions, and trends that will help shape your local future in this growing global environment.
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IDEAS TO STEAL
Who was it that said imitation is the highest form of fl attery? 

We’ve come across a few forward-thinking ideas that 

Baltimore should consider implementing. Check out these ideas 

to pinch.

Idea: Require all  new city buildings to 
install  green roofs

Stolen From: Chicago’s Mayor Daley

Why do it? The Chesapeake will thank us. Green roofs have 

numerous benefi ts, including lower energy costs, improved 

aesthetics, and longer roof lives. The bonus for Baltimore is 

that these plant-covered roofs soak up 50% to 60% of the 

precipitation that falls on them, easing stress on storm drains 

and preventing overfl ow—which in turn eases stress on 

the Bay.

Idea: Reclaim unused buildings for 
sustainable cohousing

Stolen From: Silver Spring, Maryland

Why do it? Cohousing reinstates community as a core tenet of 

life by creating communal spaces for all residents within a larger 

community that still offers the privacy of individual residences. 

What better way to regenerate the city’s many industrial areas 

than to convert its surplus of beautiful old warehouses into such 

developments? Furthermore, innovations in green construction 

that can be used in these communities have made it possible 

to make sustainable buildings at no greater cost. 

Idea: Build a progressive city audit 
program with citizen feedback

Stolen From: Portland, Oregon

Why do it? An informed citizenry is a powerful citizenry. 

Building a comprehensive city stats program will promote 

an effi cient and accountable city government. In addition to 

making important stats about government agencies easily 

available online, Portland annually surveys all citizens about 

city services because they know better than anyone else 

how their services are being delivered. The government 

then responds by adjusting its process to address the needs 

of residents.

Idea: Give tax breaks for cafes and res-
taurants with outdoor seating

Stolen From: Portugal, Spain, and Australia

Why do it? Fundamental to revitalizing Baltimore is neighborhood 

participation. Developing a “cafe culture” by encouraging 

outdoor seating will make the city more interesting, drawing 

people to hang out in the city past their regular work hours. 

More people means more money for local businesses and 

safer neighborhoods.

—Cate Han and Stacey Seltzer

Marybeth Shaw
42
Designer, Graphics and Building Products

Majid Jelveh
50
Architect

On the outside, it’s an ordinary Charles Village rowhouse, a sturdy shoebox propping up its 
showier neighbor, a “painted lady” with a faded face. But inside, Shaw-Jelveh Design’s new 
offi ce is a column of light. The 106-year-old house has been cored like an apple. Inner walls are 
panes of glass, surrounding an original staircase topped by a 7-by-8-foot skylight. A blue and 
white mural looks like Moorish tile, but is actually a custom, digitally printed wallcovering—
created by Shaw-Jelvah Design—featuring fragments of the street plans of Paris, New York, 
and Isfahan, Iran. 

Those cities used to be home for Marybeth Shaw and Majid Jelveh, the husband-and-
wife design team who moved here from Manhattan three years ago to make their imprint 
on Baltimore. The Maryland Avenue house, one of their fi rst projects here, refl ects a love of 
natural light and what Shaw calls a “willingness to execute careful, surgical interventions on 
older structures.” 

Shaw, a New Jersey native, studied architecture in Paris in the 1980s and fell for the 
“fearlessness” of European modernism. Jelveh grew up in Isfahan, one of the oldest Silk Road 
cities. He designed public buildings in his native Iran, including the fi rst digital wireless 
telecommunications center in Tehran, before immigrating in 1989. The couple is critical of 
“New Urbanist” models. Too often these communities end up as quaint enclaves of wealth 
and reference a nostalgic fantasy of a “perfect Main Street” that has never existed. A better 
Baltimore would fi ll gaps in old neighborhoods with new buildings, they say, to create a city 
that is environmentally sound, egalitarian, and beautiful.

The fi rm’s designs are thought-provoking, says Michelle Moore, vice president of 
communications and community for the U.S. Green Building Council. “It’s not about making 
something prettier. It’s about making something that’s evocative of substance.”

For now, Shaw’s expertise in graphics, product design, and marketing provides the four-
person fi rm with its bread and butter. Jelveh works full time for a Columbia architectural 
fi rm and designs for Shaw-Jelveh on the side. Eventually, the couple hopes to concentrate on 
architectural work that makes the Baltimore streetscape “more humane,” in Shaw’s words.

—H.D.




